Mountain Biking’s Role in Regional




*the value of cycling/mountain biking for economic

development

*discussion on how cycling and mountain biking developments

can aid economic development

*lessons from Canada, New Zealand and, especially, Scotland

*the presentation



*doctoral research in England and New Zealand
*supervision of a Masters thesis in Canada

*two consultancy studies undertaken for the national MTB

body in Scotland

“my own experience as a mountain biker and cycle tourist

*presentation based
on...



*road cycling
*cycle tourism

*mountain biking

“mountain bike tourism %Cyc li ng
sectors

*focus here more on MTB, but many
requirements, issues and processes

are similar



*leisure cycling in Scotland (excluding mountain
biking) worth €164 - €335 million per annum
(Transform Scotland, 2013)

*mountain biking in Scotland worth c.€60 m pa
(CRTR, 2013)

*multiply this by 2.5 for all trips

*projected growth of €17-31 m over next five
years

*“the value of all
cycling in Scotland



*about 25 purpose-built trail centres in
Scotland, and increasing...

*mountain bikers in Scotland are younger, more
affluent than average recreationalist (SRS,
2010)

*mountain biking in Scotland supports c.3,500
jobs (TRC/EKQS, 2009)

*1.3 m mountain biking visits to Scotland (2009)
*600,000 to built centres, 700,000 to wilderness
*7-10% growth in mountain bikers’ trips 2009-

*the value of
mountain biking in
Scotland



*therefore, positive attitude towards
mountain biking among tourism and
support services

*supported by local government:

* economic benefits
*health benefits

*increases attractiveness of areas as

‘places to live’

*attitudes
towards
biking



*many developments co-funded by
EU funding in 1990s

*purpose-built centres helped the

industry to expand

*co-financed by the government %deve lOpi ng

forestry service - some forward-

looking individuals mountain

*more difficult to source funding b] k] ng
today in UK



*some private enterprises
*

some EU or government support
*need entrepreneurs

*access legislation - ‘right to roam’ in
Scotland

*need supporting infrastructure

“cafes *developing
accommodation m O u n tai n
biking

*bike hire etc



* land-use conflict
* but much development on public land
*illegal trails

* some conflict between users - minor problem
* funding - capital
* funding - revenue
* local opposition
*lack of understanding

*lack of public sector strategic support

*potential obstacles



*singletrack
*flowing and thrilling trails
*creating the ‘flow’ experience?

*challenging trails

“well-marked trails %deSi red
““appropriate’ facilities Setti ng
*a sense of adventure charcteristics

*great scenery



*looking for fast and thrilling, built for speed?
*engineered for bikers

easy to navigate

conflict-free, and managed

.... but lacking true adventure?

*purpose-built trails?

*something more organic or ‘natural’, not
designed for bikers

*®
w®
*®

*many more experienced riders enjoy adventure
and challenge

*they prefer more natural scenery
*need to preserve the wild feel’

*or rights of way?



*the appropriate redefinition of paths as ‘multi-
use’

*encouraging family use as a priority
*include safe cycle ways

*new trail centre developments should include
supporting facilities....

.... or link to facilities/attractions
*better signage
*user-friendly trail guides

*

*recommendations for
development



*develop mapped trail network around key
population centres

*local user groups to help liaison with
landowners

*purpose-built trail centres should also be
prioritised near to centres of population

*public transport improvements should be
encouraged

*cities/towns should have their own skills areas
for children

*recommendations for
development



*creation of an identifiable ‘brand’ for
mountain biking for regions

*use iconic landscapes and names (eg. Loch
Ness)

*single web site for information related to all
things mountain biking

*make use of the social media generation
wherever possible and encourage word-of-
mouth

*use events to publicise developments
*use of video/Strava/webshare etc.

*effective promotion
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Highland E-Guide: Mountain 3iking in Scofiand
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Prail Stats

Is this irail for you?

Grade: Red (Difficulf)
Length: 10.8km

Average Time: 2-4hrs
Total Ascent: 704m/2310ft
Start Grid Ref: NN 121 736
Start Post Code: PH33 6BU

¥ his is a graat route i you are
I looking for a shorif-ish] blost
~ of enargetic mountain biking
cloze to Fort William. it is not fechni-
cally difficult but there are paris which
have pretty si=ep climbs and it will
fest your filness — many locals use it
as a fraining run.
Park at the Bravehaart Carpark in
Glen Nevis and follow the path which
runs along above the fop car park.
After a short cimb there are good

wviews over Fort Williom and Loch Linn-
he to be had as the path follows the
contour of the hill around.

This is a popular area for local walk-
ers, frequently with dogs, be a good
mountain biker and make yourself
heard/seen and be ready fo give way
and a short hello/thanks as you pass
doesn't go amiss.

Once round the back of the hill the
climbing begins — it is a foughiish)
climb which leads up fo a fork on
your left.  foo much you can keep
qgoing around however it is worth the
exira haul to the mast ot the fop —
amazing views followed by a sieep
descent make it very worthwhile.
Once back at the fork toke o left fill
you reach a gate, look for the path
on your left and foke that for a great
section of frail which is fast & swoopy

e e

with good sight lines. itisn'ta moun-
fain bike specific frail so be ready o
give way but it is a lot of fun — enjoy!
At the end of this path it joins up with
the start of your route & you will re-
frace your sieps with a 0.5km descent
back to the car park.

A good route if you have only an hour
or two to spare in Fort Williom and
wont fo enjoy some good views, fun
descents and a fitness fest.
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Tools

Fortwiliam & Lochaber Challenging Route: Cow HIl
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The Route profle and maps for tis fide are
avaiable fo view online ai:

GP5 file data of he route is available o
download for your GPS device i efther GPX
or KN formats.

£2 It 0 be rezponitie % your octors whie cut RN

* Lefciher Dofh Lzar know YOU Cre Coming o eory 0z possitie.

* Plecse wakh your peed, ezpecialy on bilng comers cnd dips.

* Peqce ke exira core nedr wikdife ond lecve the emdronment az you find .

. DMBinS Highly recommend: that if you mend o uze o

. hancheld GPS device for navigating hat you dzodake ||
a paper map verzion and formiiarze yourzelf with e i
area and mop prior fo underiaking any roules.
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Heip long Manogers and ofhers 1o work sofely ond efiecively.
The rocte Mmpmmuv over ime 20 pleaze remain Sexibie wih
your planz and De recdy 10 Lse olernaiive routes. attme o print June 2013

Check he weather forecast _vwhwedhe e E= You nesd B your route.
* [fyou are in ony coute pleaze pop Info one of our bike shop: for odvice!
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*developing an ‘image’ very important
*wildness of the Yukon a key attraction

*‘heritage of area’ can increase attractiveness
of touristic product - uniqueness

*involve MTB magazines through ‘fam’ trips

*information provision so important - web sites,
trail guides

*guiding in remote areas can enhance the
destination

*lessons from Canada



“much purpose-built development more
‘grassroots’ than Scotland

*less sophisticated ‘product’, but...
*wildness and scenery are key elements

*overall branding and use of imagery is
excellent

*strong outdoor/adventure ethos

*lessons from New
Zealand
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land and trail managers and entrey ?eneUrSM
need to cater for mcreas’fngly‘demandl ng-a




